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Understand the market landscape with interactive
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geographical data.
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Identify growth drivers, the state of the
current competitive landscape and
trends through articles, analysis and

reports.
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Explore the implications of Brexit and Gain transparency into major global
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you conduct customized

and consumers worldwide. tomorrow and the way we live and do
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o FNTABHOE MEHIO

MOUNCK
CospaBaliite nogpo6Hble
nonb3oBaTeNibCkMe NONCKOBbIE
3anpockl, 4TO6bl NONYUNUTH
[OCTYN K KOHKPETU3NPOBaHHOM
nHdopmaumn B cucteme Passport
OTPAC/IN
Haxogute ctatuctnyeckune n
aHanuTU4Yeckmne aaHHble No Kaxaown
nccnefyeMon Hamum otTpacau
SKOHOMUKHN
Monb3ylitecb 4OCTYNOM K rnob6anbHOWM
3KOHOMUYECKO, AeMorpaduyeckoi
N MapKeTUHIOBOW CTaTUCTUKE
MOTPEBUTETN
Y3HaBaiTe 0 NoTpebuTenbCckux
TeHaeHuunsax, gemorpadum
M npeanoyTeHnsax
KOMMAHUN
CocTaBbTe NpeacTaBneHue ob
3(hPeKTUBHOCTM KOMNAHUMN U U3YyUuTe
aHanUTUKy No KOHKYpeHTaMm
AHAJIUTUKA
CBAXNTE 3KOHOMUYEcKue,
nemorpacdunyeckne n otpacneBble
naHHble BOeAnHo, YToObl CIoXnnach
LenbHaa M ucyepnbliBalowasa KapTuHa
MOMOLLb - KOHCANTTUHT
Haxogute peweHunsa gna cBoux
YHWKaNbHbIX NCCNeA0BaTENbCKNX
noTpe6HocTen
CIMPABKA/ MOMOLLb
3pech Bbl HaMgéTe cnpaBoOYHble
BUAEOPO/SINKN, OTBETHI Ha
yacTo 3ajaBaeMble BOMpPOCHI,
onpegeneHus, Metogonornyeckue
CBefeHNsa U MHOroe agpyroe
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New to Passport? Start Here.
SEARCH BY INDUSTRIES, CATEGORIES AND TOPICS

CATEGORIES AND TOPICS ~
SEARCH STATISTICS SEARCH ANALYSIS

Understand the market landscape with interactive Find the data you need. Quickly identify statistics Leverage detailed analysis from Euromeonitor Select a dashboard for a

PASSPORT PA

COUNTRY REPORTS: DATAGRAPHICS SEARCH DASHBOARD)

visualisations of industry, category and by industry and category impacting your International’s research team to understand the to understand high-level

geographical data. organisation. state of the market and opportunities.

® Industries ® Industries @ Industries

Economies

CHOOSE INDUSTRY Economies and Consumers Economies and Consumers

Consumers

SELECT

CHOOSE CATEGORY

| CHOOSE INDUSTRY ~— | | CHOOSE INDUSTRY ~— |

CHOOSE GEOGRAPHY CHOOSE CATEGORY CHOOSE GEOGRAPHY

2

ANALYTICS BREXIT SCENARIOS TOOL MEGATRENDS

Message Centre

Identify growth drivers, the state of the Explore the implications of Brexit and Gain transparency into major global
current competitive landscape and the impact on economies, industries shifts shaping the economic outlook of ey
you conduct customized

tomorrow and the way we live and do

trends through articles, analysis and and consumers worldwide.

company identification,
reports. business today. analysis, portfolio growt]
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PASSPORT MNABHASA CTPAHULA

9 CTAHOAPTHBIE

SJIEMEHTbI MOUNCKA
OTYETbI MO CTPAHAM:
OEMOIPA®UNYECKUE CBEOEHUNA
O3HaKOMbTEChb C MHTEPAKTUBHbIMYU
BM3yanusaunamun gaHHbIX No
oTpacnsaM 1 KaTeropusm, a Takxe
reorpauyeckumMmn gaHHbIMun
MOUNCK CTATUCTUKU
[MNepeianTe Ha HOBbLI BbICOKUIA YPOBEHb
CTaTUCTUYECKOW OLLEHKN K/oYeBbIX
CTpaH Mo oTpac/asaM UanM No TemaTvkam
MOUNCK AHAJTN3A
BbICTpO HaxoauTe akTyallbHble ANg
Bac aHanuMTU4yeckue gaHHble no
oTpac/saAM UK No TeMatmkam
MOUCK MO KAPTAM MUPA
N3yuaiiTe oTpacnu Bu3yanbHo, Nerko
ocBauBada 6onblune 06bEMbI AAaHHbIX
AHAJIUTUKA
BbiaBnanTe KaTanmM3aTopbl pocTa,
nnaHupyiiTe aKOHOMMYECKMe cueHapmmn
1 OLEeHMBaWNTE KOHKYPEHTHYIO cpeay
MHCTPYMEHT NMPOPABOTKU
CLUEHAPUVEB BPEKCUTA
Wccnepyiite BnusiHne bpekcuta Ha
9KOHOMUKMW, OTpacaun n notpebutenei
MEFATPEHAbI
Monyunte npeacraBneHne o
KPYMHbIX CABUIrax B MUPOBOM
MacwTabe, BANAIOLWMX Ha TO, KakK
Mbl XMBEM U Kak BeaéM 6usHecC
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|
Mowuck paHHbIX
Passport npegycmatTpmBaeT MOLLHbIEe MONCKOBbIe BO3MOXHOCTHU,

no3BosiAloLine BaM GbICTPO HAXOAUTb MHhOPMALMIO.

Search

Create new detailed custom queries, quickly jump to specific data, or access recent and/or saved searches.

9 RECENT SEARCHES

No recent searches are available,

a SAVED SEARCHES

Search Full Tree

Get everything you need

CATEGORIES AND TOPICS ~

Browse Tree

Explore a category or topic

CATEGORIES AND TOPICS ~

9 SEE DATA NOW Quick Market Statistics

Go directly to a data table by selecting specific categories or topics
and geographies.

Add Categories and/or Topics (maximum of 15)

Add Geographies (maximum of 15)

EUROMONITOR
[ & INTERNATIONAL

o MOWCK MO BCEMY
KOHTEHTY PASSPORT

MNcnonb3ysa nonHoe gepeso unu
AepeBo 0630pa, BbINOMHUTE MOUCK
no Kakomy-imbo M3 napameTpoB:

= Kateropuu otpacnein
= [laHHble O ropoAax

= KoMmnaHum

= Toprosble Mapku

= MutaHne

= Tembl 0630pOB

9 3HAKOMBbBTECbHb C AJAHHbBIMW,
AKTYAJTbHbIMA HA
TEKYLUMN MOMEHT

Mony4ynTte gocTyn K cTatucTuke

no BaWuMM napameTpam

noucka, Bkao4as:
= O6bEMbI PbIHKOB
= [1onv TOProBbIX MapOK Ha PbIHKE
= [lonv KOMMNaHWii Ha pbliHKe
= CObIT
= LleHoo6pa3oBaHue 1 ap

9 HEJABHWE NMOUCKOBBIE
3AMPOCHI

MpocmaTtpuBaiite ncTtoputo, 4ToObl
npu Heo6XxoANMOCTH BbICTPO
NOBTOPUTb TOT MW MHOW MONCK

9 COXPAHEHHbIE
PE3Y/IbTATbI MOUCKA

CoxpaHéHHble BaMW NMOUCKMN
OOCTYMHbI Ha 3TOM BKagke

© EUROMONITOR INTERNATIONAL 3



NMonck gaHHbIX C NOMOLLbIO MOJ/THOIO
aepeBa: KaTeropvwl n TeEMaTUKH

O3HaKOMbTECh C Mepapxmnen Moncka no KaTeropusam.

GEOGRAPHIES (0)

. CATEGORIES AND TOPICS
Wig

Alcohaolic Drinks Digital Purchases Internst Possession of Digital Devices

Pazzession of Tablat Poszession of Laptop Percentage of Houssholds with Access to Internet

Type a specific category or topic to filter the available items

12

+ [INDUSTRIES
e — ) ECOMOMIES AND CONSUMERS
+ Business Dynamics
-) Digital Consumer
+ |m| Digital Purchases
+ [®] Intemet
+ Mobile Telecommunications

+ |m| Possession of Digital Devices

+ Eccnomy, Finance and Trade
+ Households

+ Income and Expenditure

+ Industrial (Entire Economy)
+ Population

Possession of Smart Phone

Clear All

EUROMONITOR
[ & INTERNATIONAL

MOMCK: MO/THOE OEPEBO

0 BKJIAZIKA «<KATEFOPUM
N TEMATUKW>

YT106bl yAannTb KaTeroputo, KNNKHUTE
NO COOTBETCTBYIOLEMY 3HAYKY «X»
Ha BKknagke «Kateropum n rTemaTnkm»

KnunkHute no meHto «lfeorpacusa»
cnpasa OT BKAaAKK, 4ToObl nocne
Bbl6opa kKaTeropum 6bICTPO
nepenTn K cnepytowemy wary

NMOUNCK KATETOPUA
BbinonHute unerpaumnio no
onpegeneHHon Kateropum nnm
TemaTuke; ANg 3TOro HanevaraiTte
CBOW 3anpocC B MONCKOBOW CTpOKe

BbIBEOP KATETOPUU
Bocnonb3yiiteck getanusauyuei
BHYTPW oTpacau, 4tobbl
BblOpaTb NnoakaTeropuu:
= KIMKHUTE 3HAYOK (1),
4TOObI Pa3BEPHYTb pasaen
AepeBa, Y 3HaYyoK (-), 4ToObI
3aKpbITb pasgen gepesa
= KTIMKHUTE 3HAYO0K «i», YTOObI
NpPoCMOTpeTb onpeaeneHune
BbIOpPaHHOW KaTeropun
= [pocTaBbTe hnaxku
HanpoTuB oTpacnen nnu
KaTeropui, kotopble Bbl
Xenaete BK/IOUYNTb B MOUCK

Q BbIEOP BCEX
MOAKATEFOPUI

KnukHunte, 4tobbl 6bICTPO
no6aBuTb BCe NoakaTeropmm
BHYTpPWY Nto601 KaTeropumn

@ TEMEPb BbIBEPUTE
MECTOTMOJIOXEHMWS

KnnkHnTe no cuHen KHonke «[anee»
nnu «feorpacuns» pagom c
BKNaakol «<Kateropum n rematukm»,
4TOObl 3a4aTb MECTOMONIOXEHUS,
akTyanbHble AN Balero noncka

© EUROMONITOR INTERNATIONAL 4



Nounck gaHHbIX C NTOMOLLbIO NONHOro aepesa: l'eorpagpusa

Tenepb BbIGepUTE MHTEPECYIOLME BAC MECTOMNOOXEHUA AN BbIMOMHEHUSA MOUCKaA.

;Zlg?.TEGOF!I ES AND TOPICS w:. GEOGRAPHIES (15)

Australia China Canada
Ecuader Morth America Asia Pacific
Belize Clear All

Type a specific gecgraphy to filter the available items

e —) GEOGRAPHIES

World

+ |m| Asia Pacific

P Australasia
+ Eastern Europe
— = Latin America
Anguilla

Antigua

+ |m Argeniina

5 Aruba

8 Bahamas
Barbados

5 Belize

Bermuda

Usa

Argentina Brazil Dominican Republic

Latin America Aruba Eahamas Bolivia

Select a Predefined Geography list

Q 9 Americas ~

EUROMONITOR
[ & INTERNATIONAL

MOMCK: MO/THOE OEPEBO

BKJTAOKA «EOI PAOUA»
YT106bI YaanuTb kakoe-nnbo
MeCTOMONOXEHNE, KNTMKHUTE
MO COOTBETCTBYIOLLEMY 3HAUKY
«X» Ha BKnagke «feorpagpua»
KnukHute no meHto «Kateropum un
TeMaTUKW» C/ieBa OT BK/1aAKW, YTOObI
BEPHYTbCS K BbIOOPY KaTeropumn

9 BBE/JIMTE KOHKPETHOE
MECTOMO/IOXEHME

BbinonHute unerpaumnio no
KOHKPETHbIM MECTOMOMOXEHUAM;
AN 3TOro HaneyaTanTe CBOW
3anpoc B NOMCKOBOW CTPOKe

e NEPAPXUS
FEOrPA®UYECKMX JAHHBIX

Bbi6epuTte uenbiii pernoH, nméo
BOCMO/b3yhTECh AeTannsaunen,
4TOObl yKa3aTb KOHKPETHbIe CTPaHbl

= KNnKHUTE 3Ha4YoK (1),
4TOObI Pa3BEpPHYThL pasaen
nepesa, v 3HavyoK (-), 4ToObl
3aKpbITb pasgen aepesa

9 BOCMO/Ib3YUTECh
CMNCKOM, 3AJAHHbIM
MO YMOJ/THAHMIO

KnukHute gna npocMmoTpa
BblNagakowero cCnncka permoHoB
UNn CTpaH, 3aaHHbIX MO YMON4YaHUIO

BbIBEPUTE BCE TOPOOA
KnunkHute, 4to6bl 66ICTPO A406aBUTH
BCe ropofa BbIOPaHHOW CTpaHbI

BbINMOJTHUTE NMOUNCK
KnnkHuTe ans npocMoTpa
CMMCKa BCeX CTAaTUCTUUECKUX U
aHaNNTUYECKNX AaHHbIX, CBA3AHHBIX
C napameTpamu BalIEro noucka

© EUROMONITOR INTERNATIONAL 5



Nonck paHHbIX C NOMOLLbIO AepeBa
o630opa: Kateropun n tTematmku

O3HaKOMbTECh C Mepapxmnen Moncka no KaTeropusam.

MONCK: JEPEBO OB30OPA

KATETOPUN N TEMATUKU

Bocnonb3yiiteck getanusauyuei
BHYTPW OTpacau, 4tobbl
BblOpaTb NogKaTeropmm:

= KNIMKHUTE CUHUIA 3HAYOK «>«,

4TOObI PacKpPbITh KaTEroputo

CATEGORIES AND

TOPICS (4) GEOGRAPHIES (4)

Alcoholic Drinks Beer Spirits

Type a specific category or topic to filter the available items

9 FIND A SPECIFIC CATEGORY OR TOPIC

You Are Here: Categories and Topics — ALCOHOLIC DRINKS

Select all

m RTDs/High-Strength
W Beer : = ) | Premixes
Cider/Perry i B Spirits

RTDs/High-Strength Premixes

il

il

Clear all

Wine

WUV nogkaTeropuio
= KNMKHUTE 3Ha4voK 'i',
4TOObI MPOCMOTPETH
onpeaeneHne Kateropum
YT106bl YAaNnTb KaTeroputo, KNMKHUTE
MO COOTBETCTBYIOLLEMY 3HAUKY «X»
Ha BK/lagke «KaTeropum n rematukm»

9 BBEUNTE KOHKPETHYIO
KATEFOPUIO

Q BbinonHute unerpaumnio no
onpegeneHHon Kateropum nnm

TemaTuke; ANg 3TOro HanevaraiTte

CBOW 3anpocC B MONCKOBOW CTpOKe

HABUTALINA
Knukaiite no Beinagatowmm cnnuckam
Ha 3Tol naHenwu, 4YTobbl 6bICTPO
nepexoauTb K Nto6oi nogkateropmm
B pamMkax Ballein nognunckun

9 BbISOP BCEX
MOOKATErOPUI

KnukHunte, 4tobbl 6bICTPO
no6aBuTb BCe NoaKaTeropmm
BHYTpPW Nt0601 KaTeropumn

@ TEMEPb BbIBEPUTE
MECTOMOJIOXEHME

KnukHute Bknaaky «freorpacpua»
nn6o CUHIOK KHOMKY «[Janee»,
4YTOObl BbIGPATh aKTyasbHble AN
BalLero nonmcka MectonosioXeHns

EUROMONITOR
[ & INTERNATIONAL
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NMouck paHHbIX ¢ NoMoLbIo AepeBa o63opa: Neorpadua

Tenepb 0603HaYbTE NHTEPECYIOLME BAC MECTOMOMOXEHUSA A9 BbIMO/THEHUS MOUCKA.

CATEGORIES AND
TOPICS (4) @ GEOGRAPHIES (4)
World Anguilla Dominican Republic

Type a specific geography to filter the available items

9 FIND A SPECIFIC GEOGRAPHY

Nicaragua Clear All

Select a Predefined Geography list

Q e GEOGRAPHIES

You Are Here: Geographies —~ LATIN AMERICA
Select All
(1

B Anguilla Cuba Mexico
Antigua Curacao B Nicaragua
Argentina Diominica Fanama
Aruba | Dominican Republic Faraguay
Bahamas Ecuador Peru
Barbados El Salvador Puerto Rico

m EUROMONITOR
[ & INTERNATIONAL

MONCK: JEPEBO OB30OPA

o FEOrPA®UYECKAS

NEPAPXUA

Bbi6epuTte uenbiii pernoH, nméo
BOCMO/b3yNTECh AeTannsaunen,
4TOObl yKa3aTb KOHKPETHbIe CTPaHbl

= KNMKHUTE CUHWIA 3HAYOK
«>«, YTOObl Pa3BEPHYTb
PEernoH nnm cTpaxy;

4TO6bl CTEepeTb BbiIOpPaHHyo
Nno3nuUKIO, KNIMKHUTE Ha 3HAYOK
«X» Ha Bkagke «[eorpadua»

9 YKAXWUTE KOHKPETHOE

MECTONOJTIOXXEHUE
BbinonHute hunerpaymnto no
KOHKPETHbIM MECTOMOTOXEHUSAM;
[N9 3TOro HaneyatanTte cBon
3anpoc B NOMCKOBOW CTPOKe

9 BOCMO/Ib3YUTECh

CrNMMNCKOM, SAAAHHbBIM
Mo YMOJTHAHUIO

KnukHute gnsa npocMoTpa
BblMagakowero cnncka permoHoB
UNn CTpaH, 3aaHHbIX MO YMONYaHUIO

HABUTIALUMNA
Knukalite no Bbinagatowmm
CMUCKaM Ha 3ToN naHenu,
4TOObI 6LICTPO NEPEXOAUTL K
No60OMy MECTOMONOXEHMIO B
pamMKax Ballein NoANnCKu

BbINMOJTHUTE NMOUNCK
KnnkHuTe ans npocMoTpa
CMNCKa BCeX CTAaTUCTUHECKUX U
aHaNNTUYECKNX AaHHbIX, CBA3AHHBIX
C napameTpamu BalIEro noucka

© EUROMONITOR INTERNATIONAL 7



MHTepnpeTaumna gaHHbIX Ha CTpaHUUe pe3ynbraToB PE3Y/IbTATbI
CTPAHML"A MpocmatpuBanTe BoiGpaHHbIe
CrtpaHuua pe3ynbrtaTtoB oToOpaxaeT AaHHble, COOTBETCTBYIOLLME KPUTEPUSAM BaLLero Bamu Kateropum n Tematuku
. . . NGO MeCTOMOMOXEHNS
PE3yn bTATOB noucka. lNpocmatpuBalite faHHble N aHANUTUKY TM60 (hOPMUPYNTE NHAMBUAYANbHbIN KAVKHATE <MBMEHUTD NOUCKS

4TOObl BEPHYTLCS K MOUCKY U
W3MEHUTb BblIGPaHHbIE 3/1IEMEHTbI
KnnkHnte «CoxpaHuUTb MOUCK», YTOObI
[06aBUTb pe3yibTaTbl TEKYLLEro
noucka B pasaen CoXpaHEHHbIX

CMUCOK pe3y/ibTaToB C YYETOM BaLLMX MOXeTaHWUN.

0 You searched for:
MPOCMOTP OAHHbIX

. - Bbi6epute nonynapHbie
CATEGORIES AND TOPICS (4): Consumer Electronics, Computers, Portable Computers, Tablets CTaTUCTMYECKME AaHHbIE, HANPUMED:

GEOGRAPHIES (2): Canada, USA (  MODIFY SEARCH * OGbEMBI PbIHKOB
- ﬂOI'IM KOMMaHWM Ha PblHKe

SAVE SEARCH ﬁhi' = Jlonv TOProBbIX MapOK Ha pblHKe
= CObIT
Bbl MOXeTe 03HaKOMUTbLCA CO
CPaBHUTE/IbHbIMU AAHHBIMK
A9 PO3HUYHOWN TOProBAU U
Toprosnun B cucteme HoReCa,
nnoéo caenaTtb BbIGOPKY Mo
POPULAR STATISTICS ANALYSIS TOBapPaM MM MHIPEANEHTaM
. FILTER ANALYSIS (0) + e SORT RESULTS ~
Market Sizes e *KCIMOPT AAHHbLIX
Aggregated sales in a time series by standard data types, per capita */JOCTYMHO TO/ILKO ANS
2 growth. HEeKOTOPbIX BUAOB MOAMMUCOK.
Consumer Electronics in the US CkoHpurypupyiite cBoio BbIGOPKY
VIEW YOUR DATA ONLINE CONFIGURE AND EXPORT YOUR DATA C y4eToM Balnx noxenaHun
1 3KCNOPTUPYMNTE AaHHble B
Retail sales of consumer electronics failed to record volume growth Excel. MocmoTpuTe BUACO
for the fourth consecutive year in 2016, falling by 3%. A number of UTOGbI y3HaTL Gonblue.
Company Shares former growth categories such as tablets and smartphones reached,
Share of sales and actual sales by company in a time series by or were reaching, maturity in the later part of ...

standard data types.

| CONFIGURE AND EXPORT YOUR DATA Consumer Electronics in Canada

In 2016, consumer electronics in Canada experienced growth and
Brand Shares new opportunities in key product categories as a result of the
eagerness of Canadians to adopt new product innovations. Notable

Share of sales and actual sales by brand in a time series by standard
areas of growth include smariphones, convertible laptops, ...

data types.

VIEW YOUR DATA ONLINE | CONFIGURE AND EXPORT YOUR DATA

Global Consumer Attitudes to Home Ownership: In
Search of a Room of One’s Own

EUROMONITOR © EUROMONITOR INTERNATIONAL
-'”ﬂ INTERNATIONAL


https://euromonitorintl.wistia.com/medias/l4tgzborrt

0 You searched for:

CATEGORIES AND TOPICS (4): Consumer Electronics, Computers, Portable Computers, Tablets

GEOGRAPHIES (2): Canada, USA

POPULAR STATISTICS

Market Sizes
Aggregated sales in a time series by standard data types, per capita

2 growth. e

CONFIGURE AND EXPORT YOUR DATA ‘

VIEW YOUR DATA ONLINE

Company Shares

Share of sales and actual sales by company in a time series by
standard data types.

VIEW YOUR DATA ONLINE | CONFIGURE AND EXPORT YOUR DATA

Brand Shares

Share of sales and actual sales by brand in & time series by standard
data types.

VIEW YOUR DATA ONLINE | CONFIGURE AND EXPORT YOUR DATA

{ MODIFY SEARCH

SAVE SEARCH Yy

ANALYSIS

FILTER AMALYSIS (0)

Consumer Electronics in the US

Retail sales of consumer electronics failed to record volume growth
for the fourth consecutive year in 2016, falling by 3%. A number of
former growth categories such as tablets and smartphones reached,
or were reaching, maturity in the later part of ...

Consumer Electronics in Canada

In 2016, consumer electronics in Canada experienced growth and
new opportunities in key product categories as a result of the
eagerness of Canadians to adopt new product innovations. Notable
areas of growth include smariphones, convertible laptops, ...

Global Consumer Attitudes to Home Ownership: In
Search of a Room of One’s Own

+ e SORT RESULTS ~

m EUROMONITOR
[ & INTERNATIONAL

CTPAHNLUA PE3YJIbTATOB

9 MPOCMOTP
AHATIUTUYECKMX OAHHbIX

MNpocMaTpuBaiite 3akNOYEHUSA
B criefyowmx hopmatax:

= [no6anbHblie 6pUdUHIK
= BpudmHrn No Bonpocam ctpatermm
= OTpacnesble 6pUduHrn
= Mpachmnyeckne JdaHHble
» MHeHu4A
= [ipyrue akTyasnbHble cTaTbu

SOUJIBTPALINA PE3YJIBTATOB
MNpumeHanTe K pesynbrtatam
aHanusa uneTpbI:
= Kateropwus
= [eorpacus
= TUNbl KOHTEHTA
= [Mpoyne NCTOYHMNKN MHpopMaLnmn

© EUROMONITOR INTERNATIONAL 9



Ncnonb3oBaHne cTaTUCTUKMK (HOBbIN MHTEPPENC)

Economies Consumers

Industries

Companies Analytics

onsulting ip

55~ Passport

Find Analysis, Statistics and more...

MODIFY SEARCH

9 CHANGE STATS TYPE

Market Sizes
{ Backto Results

Historical

-~

6 | 9

Stats Type Y Geography Category Data Type

[ 1] North America Consumer Electronics Retail Volume '000 units 510,352.1 502,080.5 485,623.5 482,864.0 475,576.9 472, 775.8
[ 1] North America Computers and Peripherals Retail Volume '000 units 121,514.3 135,069.1 134,371.8 122,965.2 114,795.8 107,871.6
Hm North America Computers Retail Volume '000 units 94,663.8 109,688.7 110,329.7 100,155.0 93,614.5 88,189.6
" North America Deskiops Retail Volume '00Q units 10,715.4 10,057.9 9,479.7 8,378.0 7,652.0 7,185.4
Em A North America Laptops Retail Volume '000 units 26,473.1 25,273.2 25,849.6 25,866.3 25,953.0 25,554.9
[ 1] North America Tablets Retail Volume '000 units 57,475.3 74,367.7 75,000.4 65,810.8 60,009.4 55,449.2
[ 1] Canada Consumer Electronics Retail Volume '000 units 36,521.8 34,523.3 32,862.7 32,065.2 31,673.2 31,798.2
| | | Canada Computers and Peripherals Retail Volume '000 units 7,238.7 7,176.5 6,879.6 6,617.2 6,525.6 6,424.6
L[] Canada Computers Retail Volume '000 units 5,311.4 5,409.4 5,295.8 5,160.3 5,101.8 5,019.3
-m Canada Desktops Retail Volume '000 units 861.7 820.4 793.7 762.0 714.5 695.3
Em A Canada Laptops Retail Volume '000 units 1,814.7 1,690.6 1,560.1 1,494.6 1,529.0 anxa
um Canada Tablets Retail Volume '000 units 2,635.0 2,888.5 2,942.0 2,903.7 2,858.4 2,768.1
Em UsA Consumer Electronics Retail Volume '000 units 473,830.3 467,557.1 452,760.8 450,798.8 443,903.7 440,977.7
m usa Computers and Peripherals Retail Volume '000 units 114,275.6 127,892.6 127,492.3 116,348.0 108,270.2 101,447.0
-m usAa Computers Retail Volume '000 units 89,352.4 104,289.3 105,034.0 84,994.8 88,512.7 83,170.3
[ 1] usa Desktops Retail Volume '000 units 9,853.7 9,237.5 8,686.0 7,616.1 6,937.0 6,490.1
m A USA Laptops Retail Volume '000 units 24,658.4 23,582.6 24,289.5 24, 471.7 24,4241 23,999.1
m usa Tablets Retail Volume '000 units 54,840.3 71,469.2 72,058.5 62,907.0 57,1511 52,681.1

Category Definitions Region Definitions | Calculation Variables

Research Sources:

1. Consumer Electronics: Euromonitor from trade sources/national statistics

EUROMONITOR
& INTERNATIONAL

PE3Y/IbTATbl: CTATUCTUKA

HA3BAHWE CTPAHNLbI
O6paTute BHUMaHMWe Ha Ha3BaHune
Mepbl, BbIGpaHHOW Ha cTpaHuue
crnucka pesynbTaTtoB

3AIr0J/10OBOK TABJINLbI
O6paTnTe BHUMaAHWE Ha 3aronoBoK:
OH COOTHOCUTCS K OTOGpaxaeMbiM
AaHHbIM (Hanpumep, «McTopuyeckue
AaHHble», «[TporHo3» 1 1.4.)

e N3MEHEHME TUMNA
CTATUCTUKM

Mepexognte oT 0gHUX
CTaTUCTUYECKUX AAHHbIX K
APYruM ncxoas ns BblbpaHHbIX
KaTeropuin n MecTononoXeHnin

N3MEHEHMWE KATETOPUN
N MECTOIMOJIOXXEHNA

Ho6asnaiite nnu yganairte
KaTeropmm n MecTomnooXeHuns;
AaHHbI MHCTPYMEHT yrnpaBneHuns
TakXXe oTpaxaert Tekyline
KaTeEropum n MeCTonosI0XeHNA

M3MEHEHWE TUTOB
OAHHbIX

MpocmatpuBaiTe gaHHble
onpegeneHHoro Tuna

KOHBEPTALUWMA OAHHbIX
KoHBepTupyiTe nony4yeHHble
AaHHble M NPOU3BOANUTE C HUMU
pasinyHble onepauunmn
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PE3Y/IbTATbl: CTATUCTUKA

Economies Consu

555~ Passport Search Industries

Companies Analytics elp Find Analysis, Statistics and more.. CDM” bTPbI

MpumeHanTe duNbTpbl K

; NONy4YeHHbIM AaHHbIX
Market Sizes 9 CHANGE STATS TYPE MODIFY SEARCH y A

{ Backto Results
MHCTPYMEHTbI CTPAHWLbI

PacneuatbiBaliTe, coxpaHsaiTe,
3arpyxanTe nosly4yeHHble

Historical

6 9 AaHHble n aenntecb Mn
Stats Type Y Geography ( Category Data Type
-m North America Consumer Electronics Retail Volume '000 units 510,352.1 502,080.5 485,623.5 482,864.0 475,576.9 472,775.8 BF;EIGNIQEE'FL_'BI::)IGEMngHe‘I?LMaHGSOH
[ 1] North America Computers and Peripherals Retail Volume '000 units 121,514.3 135,069.1 134,371.8 122,965.2 114,795.8 107,871.6 B rogax ons 0T06pa)KeHVIﬂ
=m North America Computers Retail Volume '000 units 94,663.8 109,688.7 110,329.7 100,155.0 93,614.5 88,189.6 [aHHbIX Ha ceTke
" North America Deskiops Retail Volume '00Q units 10,715.4 10,057.9 9,479.7 8,378.0 7,652.0 7,185.4
Em A North America Laptops Retail Volume '000 units 26,473.1 25,273.2 25,849.6 25,966.3 25,953.0 25,554.9
[ 1] North America Tablets Retail Volume '000 units 57,475.3 74,367.7 75,000.4 65,810.8 60,009.4 55,449.2
L 1] Canada Consumer Electronics Retail Volume '000 units 36,521.8 34,523.3 32,862.7 32,065.2 31,673.2 21,798.2
[ 1] Canada Computers and Peripherals Retail Volume '000 units 7,238.7 7,176.5 6,879.6 6,617.2 6,525.6 6,424.6
- Canada Computers Retail Volume ‘000 units 5,311.4 5,409.4 5,295.8 5,160.3 5,101.8 5,019.3
m Canada Desktops Retail Volume '000 units 861.7 820.4 793.7 762.0 714.5 695.3
EE A Canada Laptops Retail Volume '000 units 1,814.7 1,690.6 1,560.1 1,494.6 1,529.0 1,5955.9
[ 1] Canada Tablets Retail Volume '000 units 2,635.0 2,808.5 2,942.0 2,903.7 2,858.4 2,768.1
Em UsA Consumer Electronics Retail Volume '000 units 473,830.3 467,557.1 452,760.8 450,798.8 443,903.7 440,977.7
m usa Computers and Peripherals Retail Volume '000 units 114,275.6 127,802.6 127,492.3 115,348.0 108,270.2 101,447.0
-m usAa Computers Retail Volume '000 units 89,352.4 104,289.3 105,034.0 84,994.8 88,512.7 83,170.3
- usa Desktops Retail Volume '000 units Q,853.7 Q,237.5 8,686.0 7,616.1 6,037.6 6,490.1
Em A UsA Laptops Retail Volume '000 units 24,658.4 23,582.6 24,289.5 24,471.7 24,424.1 23,999.1
m UsA Tablets Retail Volume '000 units 54,840.3 71,469.2 72,058.5 62,907.0 57,1511 52,681.1
Category Definitions Region Definitions | Calculation Variables

Research Sources:
1. Consumer Electrenics: Euromonitor from trade sources/national statistics
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Mcnonb3oBaHMe CTaTUCTUKMU (CTapbi MHTEPdENC)

s35- Passport

Statistics

Back To Results
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7 Unit type
+/Volume conversions

+ Unit multiplier

[ Growth
Year-on-year growth (%)
Period growth
Growth index

Return to actual

Change Time Serles »
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Change Geographles v

1+ world =
£ [} Asia Pacific

+ L) Australasia

+ || Eastern Europe

# || Latin America

+ ] Middle East and Afric
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- [ western Euroie it

More Results W

e Market Sizes

Search Industries Economies Consumers

Distribution | Historlcal | Off-trade Volume | % breakdown

Key: ERelated Analysis ik View Chart

Change View -
World

Alcaholic Drinks

L B Store-Based Retailing 891
[BE= . Grocery Retallers 97.3
L @m Discounters 37
L) & Food/drink/tobacco 214
specialists
[ R Hypermarkets 10.9
[N Small Grocery Retailers 2989
(RE-T Convenience Stores 45
L & Farecourt Refailers 4.4
L Bk Independent Small 21.0
Grocers
L 3w Supermarkets 248
[ R=11H Other Grocery Retailers 6.5
[Sg=T . Non-Grocery Specialists 05
L B . Drugstores/parapharmacies 0.4
Ll Bl Mixed Retailers 1.3
L @m Department Stores 0.2
L) & Mass Merchandisers 0.3
[T Variety Stores 04
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Find Analysis, Statistics and more...
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PE3Y/IbTATbl: CTATUCTUKA

MOJTYHYEHHbIE JAHHbIE
SKcnopTupynTe aaHHble B Excel
*unu PDF, pacnevaTtbiBalite
X UN COXpaHaliTe B pasgene
CoxpaHEHHbIX UCccneaoBaHui
(*B TOM 4Yncne c BO3MOXHOCTbIO
3KCrnopTa B Nanky 3arpysok)

KOHBEPTAUMA OAHHbIX
MpousBoauTe cnepytowme onepaunn
C NOMyYEHHbIMU Al@HHbIMU:

= I3MeHuTL BanoTy

= 3aMeHUTb AaHHble O
TeKkyLen CToumMocTun
(HOMWHanbHas) Ha NOCTOSAHHbIE
Be/IMYUHbI (peanbHas)

= I3MEHUTb MHOXUTENb
eANHUL, USMEPEHNSA UNKn
KOHBepcun o6bEMa

= Haintn poct

e NHCTPYMEHTbI
YMPABJ/IEHUSI AAHHBIMM

MpownsBoanTe crepytolme onepaymm
C MONlyYeHHbIMU AaHHbIMU:
= Tun gaHHbIX
= [lepuoa BpeMeHu
= KaTteropum
= [eorpacusa

e [OMOHUTENbHBIE
PE3Y/IbTATbI

JocTyn K cMeXHbIM HabopaMm
CTATUCTUYECKUX AaHHbIX, HANpumep:
= [lonn KOMNaHuii Ha pbiHKe
= [1oN11 TOProBbIX MapOK Ha PbIHKE
= CObIT
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e —
MHTepnpeTaLWlﬂ dHaAJINTU4eCKUX gaHHbIX

B 3aBucMMoOCTM OT TMNa BbIGpPaHHbIX BaMU pe3y/bTaToB CYLLECTBYET HECKO/IbKO CMOCOO0B

Nerko nepemMellatbCa Mexnay pas3/indyHbiM1 aHHbIMU U MPOBOANTD Heob6Xo4MMbI aHanns.

12,

»35= Passport

Analysis

Back To Results
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Executive Summary

GDP Forecasts — Revisions
Over Last Quarter

Inflation Forecasts -
Revisions Over Last
Quarter

Interest Rate Forecast
Major Forecast Revisions
The Us

General Outlook

Pessimistic and Optimistic
Scenarios

Consumer Spending and
Labour Markets

Private Sector Sentiment

and Rucinnce Inunctmant

Related Statistics

View Statistics
Related Industry Reporis
Related Articles

More Related Items

Search Industries Economies

View full screen as PDF

Consumers

Analytics

Companies Consulting

Global Economic Forecasts: Q3 2017

Strategy Briefing | 30 Aug 2017

m—— OVERVIEW

Global Economy

* The global economy has started 2017 strong with
real GDP growth gaining momentum and rising
to 3.6%% in 2017 Q1. We b
real GDP gr

ained our global

or 2017-2018.

Despiu | 3.2% growth in

2016, the fore the pre

crisis growth lev

The economic activity is forecast to accelerate in
both advanced and emerging economies,

further upto 7

* The uncertainty surrounding the global growth
forecast has somewhat receded since May 2017,

The political risks have

Global Economy

Decomposition of Global Real GDP Growth

* Some of the most urgent global risks presently are
stemming from the unexpected US policies, rising
geopolitical tensions, uncertain outcome of Brexit
negotiations, or the possibility of sharper than
estimated China growth slowdown. These changes

jon In major

¢ countries

T Analytics

Help

Fin

EUROMONITOR
INTERNATIONAL

PE3Y/IbTATbl: AHATTUTUKA

a BO3MOXHbIE OMEPALIMN C
MOYYEHHbBIMU AHHBIMW

OKCnopTUpyinTe OTHET B
tdopmaTte PDF, pacnevartaite
ero unu coxpaHute B pasgene
«CoxpaHEHHble nccnefoBaHusa»

OIMABJ1IEHUE
Yno6Hasa HaBurauua no
pa3nYHbIM pa3fgenam oTyéTa

e OTYETbI B/IN3KOM
TEMATUKM M
CBSA3AHHbIE OTYETHI

Bocnonb3yntecb NONHbIMU BEPCUAMMU
OTYETOB 6NU3KOI TEMATUKN /
CBSfI3aHHbIX OTYETOB, YTOObI
nobutbca eweé 6onee
rny6uMHHOro aHanmsa

9 NOMOSTHUTENbHBIE
[ AHHBIE MO CMEXHbIM
TEMATUKAM

JocTyn K AONONHUTENbHOM’
CyLeCcTBEHHOW nHopmaunm,
Hanpumep:

= BcnomoraTenbHasa ctatucTuka

= OTpacneBble OT4eThI

= [Mpodnnn KomnaHumn

= Ctatbu

= [Tpoymne aHanUTU4YeCKne faHHble

© EUROMONITOR INTERNATIONAL 13



HaBuraums no otpacneBou cTpaHuue MOWCKOBAS CTATUCTUKA

BbICTPbIV 4OCTYMN K COOTBETCTBYIOLWUM
pasgenam B Mepapxuu novcka

OTPAC/JIEBbIE

Bocnonb3syntecb 4OCTYNOM K HOBEWLLUM UCCNefoBaHUAM Mo BbIOpaHHOW BaMu

CTPAHULIbI

9 MHCTPYMEHT MOWCKA
AHATTUTUKM

Hahgute Bce aHannTM4eckune gaHHble,
CBA3aHHbIX C Ballen TeMaTuKom
f':‘ Passport Search Industries Economies Consumers Companies Analytics no TUNy n MeCTONOSIOXEeHUIO

PAHXWPOBAHUE CTPAH
MNepenante Ha HOBBI BbICOKUI
YPOBEHb CTAaTUCTUYECKOK OLEeHKM
K/IIOYEBbIX CTPAH N0 TeMaTukam

Y Alcoholic Drinks

SEARCH TREE RANK COUNTRIES RANK CATEGORIES REVIEW TOP COMPANIES

Choose category v Choose category v Choose gecgraphy v Choose company -
O size © Forecast o >

@ Growth @ Historical O size O Farecast

COUNTRY REPORTS 9 PAHXNPOBAHWE

DATAGRAPHICS

KATEFOPUA

N3yuaiiTe BaXXHEWLWNX KaTeropui

9 ANALYSIS FINDER ® Per cap. ® Growin @ Historical YYETOM MECTOMONOXEHNS
All Analysis v @ Per cap.
ASHBOARDS 6 O3HAKOMJ1IEHUE C
— - BEAYLLMMW KOMMAHUSMU
e e e Fﬂ Monyunte poctyn K

reorpauyeckum nccnegoBaHnam
Beer Global Overview: The Story Beyond Stagnation

N CBEAEHNSM O PbIHOYHbIX
OONAX BeAyLWNX KOMMaHui B
COOTBETCTBYIOLLEN OTpacIn

Briefing 1 07 Sep 2017 EXTRA COUNTRY REPORTS
TR o 3 ; ey Access industry insight on our newly
e global beer market remains in negative growth territory for the researched markets
second consecutive year. Volumes are being dragged down by the MHq)OPMAU.MOHHbIE
poor performance of economy lager, as the consumer shift towards
higher-quality beer becomes increasingly entrenched across markets. A OHOLIZDRINKS HAHETJM
Changing consumption habits, advancing technology and Msyuaiite oTpacnu BUsyanbHo,

Nerko oxeaTtbliBasa 6onbluMe

Briefing macroeconomic volatility are creating an environment that is without P
OO0ObeMbl AaHHbIX

CHOOSE GEOGRAPHY
doubt challenging, but which also holds distinct pockets of potential.

Read more >

ALCOHOLIC DRINKS FORECAST
MODEL

Global Spirits: Recovering and Plenty of Opportunities

Explore latest category forecasts, demand
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BVI3 a/ibHOe npeagctTaB/ieHe naHHbIX C IMABHOW CTPAHWLIbI
NHTEPAKTUBHBIE y peA A -

Bbl MOXeTe nepentu K
NHTepaKTBHbIE MHOPMaLMOHHbIE NaHeny Passport No3BoNSOT 03HAKOMUTLCS C NHOPMALNOHHBIM NaHENsM; AN

MH¢OPMA VI' aHHbIMW MO KaTeropusam, KOMMaHWsIM 1 KaHanam TO UV UHOM OTpac/iu B HarNs4HOM STOTO OTMETLTE MHTEPECYIOLNE
A P ’ P A BacC oTpac/in, SKOHOMUKU Unun

hopme, a TakxXe oOuTbca 6onee rnyoboKoro NOHMMaHUA NOTPEBUTENBbCKNX notpedutenei, seiGepute
OHHBbIE NMAHEIAN BEPTUKAN® B BHINAAAIOIIEH MEHIO
TeHAeHunn 6narogaps HalwnMM 3KOHOMUYECKNM, COLIMANbHO-3KOHOMNYECKUM U N KNUKHUTE «GOo» («Bnepén»)

SEARCH DASHBOARDS

aemorpauyeckmM gaHHbIM.

Select a dashboard for a visual and interactive way
152~ Passport s Economies  Consu Anaytes  Consuting  Hoip [ - »2- Passport Soamen  inau Economies o Companies  Anaics  Consung el - to understand high-level trends.
Alcoholic Drinks Dashboard | cnoose dashboard v Alcoholic Drinks Dashboard  choose dashboard v '
® Industries
SEr€? I BEL€?
Categary View Company Viow Cremmt Viow Cegoey R /iconolic Drinks ] .
- China BErE? Economies
| Alcoholic Drinks Global Figt Alcoholic Drinks Quick Stats and Links. Category YOY Growth Comparison
provg
ST O & £ 249,079.0 Skl 56.110.6 Consumers
{:[ o Regional Comparison Gm = 40.82
=5 200 miton s s 2 "
| Asia Pacifc —_—— byl = W Forecast Growth 1%,
Ij = e '?-7 % SELECT Nt
‘ -
L]
- -
o s - Top 3 Companics
i
27
Por Ca Forocast Growth £ & mo Forecast Growth £ @
20001 s0s2 2016202 CaGR o semos 2016, mes 1052 2062021 ChoR o
b .o . - e — . . . oo CO CTPAHUMLUbBI OTPACJIN
Bbl MOXeTe nepentn K
MHCbOpMaLlMOHHbIM naHensaw,
0N 3Toro Beibepute oTpac/ib B
BbliMagatowem MeHIO N KITUKHUTE
#2- Passport Industries  Economies  Consumers  Companies  Anahtics  Consuing  Hoip  [SHEJRSISRESSISS 5~ Passport Search | Industles  Economies  Consumers  Companies  Anaylics  Consuling  Holp [CHEPRSIEES

«Go» («Bnepépn»)

Competitor Analytics Luxury Goods Dashboard cnoose dastboard  ~

Q_ Unilever Group TREEMAR e O xm SEX€?

Crome View

1 Unilever Group

Show: 11

e COUNTRY REPORTS
DATAGRAPHICS

201201 cacr
Historic Growtfry s cle x| o

Rotall Valua RSP, USD illon,Currnt 2016, YOY 2046 £ Rats, 201116 CAGR -0.4

gt Choose category v

Historic Growth £ @
739255 20112016 CAGR 33%

DASHBOARDS
VISUALISE DATA

Powersd by 7 Analyties
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COXPAHEHHbIV

KOHTEHT

JocTyn K BalleMy KOHTEHTY
|_|Oﬂb3yl71Ter KOHTEHTOM, KOTOprVI Bbl COXPaHAIN NN KOTOPbIM C BaMu AeNninnncb

apyrve nonb3oBaTtesiv, a TakxXe TeMm, KOTOprVI Bbl HEJABHO 3arpy>xanu.
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COPTUPOBKA PE3YJIbTATOB

CopTupyiite 3aroNoBKM COXPaHEHHbIX
pe3ynbraTtoB B andaBUTHOM
nopsake UM No aate coxpaHeHns

9 MNCMO/Tb30OBAHME
®UBTPOB MPY PABOTE
C KOHTEHTOM

MpumeHsinTe kK cBOEMY
KOHTEHTY (PUNBTPLI MO TUMY U
no pate ony6InMKoBaHUS

g KOHTEHT, MOYYEHHbIA OT
NIPYUX MOJSIb3OBATE/EN

O6palaiTecCb K KOHTEHTY,
npefocTaBleHHOMY BaM CTOPOHHUMMU
nnuaMn B pamkax Ballei noanucku

3AIPY3KUN

Bam focTyneH KOHTEHT,
3arpy>XeHHbIn BaMn paHee

@ PEIAKTUPOBAHME
N YOANEHWE

N3meHanTe n yganaiite nosmumn B
pasgene «CoxpaHeHHbI KOHTEHT»
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CBAXUTECb C HAMU

CBAXXUTECb C HAMU

Ecnny Bac ectb BOMpPOCHI U/ Bbl XOTUTE
nony4nTb 601€e NoapPoOHY NHhopMaLMIo,
BOWANTE B CBOW /INYHbIA KABUHET B cUCTEME
Passport n Bocnonb3ayntecb hoOpMoi CBA3M CO
CBOUWM NMepcoHasibHbIM MeHeaXXepom, NM6o
HanNULNTE eMY Ha NIEKTPOHHYIO MOYTY

passport@euromonitor.com

Mbl B COLIMAJIbHbIX CETHAX
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